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It is proposed to demonstrate that the millennial 2.0 program significantly 
influences the technological innovation of the students of the Universidad 
Nacional de Cañete. It is evidenced that the lack of technical training in the 
millennial 2.0 entrepreneurship program prevents students from raising 
awareness, while the application of a test highly motivates the students of 
the same program, demonstrating that the training significantly influences 
the program. MSEs that apply strategic planning improve their financial 
management and have greater control of their resources and an acceptable 
development in the market where they operate. Technological innovation 
and constant training in the millennial 2.0 program produce a greater 
acceptance of the innovation that is given to students and future 
professionals in such a way that a greater adaptation in technology and 
student innovation is achieved in universities, this program is directly 
proportional to technological innovation because the more training on this 
program, the greater will be their acceptance and motivation to accept the 
new changes. The present study has a quantitative approach, for this, the 
survey technique was used and the virtual multifactorial questionnaire was 
used as an instrument, carried out on 120 students from the university of 
Cañete of the school of administration, accounting and administration of 
tourism and hospitality, which consist of four dimensions for each variable. It 
was obtained from this research article that in millennial entrepreneurship 
2.0 the training helped to raise awareness among the students of the 
University of Cañete by 70% under the positive effect of the millennial 2.0 
program, resulting in an increase of 27.5 % above the average acceptance 
level, in terms of university technological innovation, the interest of students 
rises up to 75.0% while the impact on teachers reaches 72.5% after receiving 
technological innovation training. 
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1. Introduction 

*Technological innovation is the adoption of new 
technologies, cultural mergers, and the forefront of 
the current world situation (Marks and Mirvis, 2011; 
Rothwell, 1992). This has led consumers around the 
world to change their tastes and preferences based 
on a product, always looking for what is innovative 
and current that is required, and more when this is 
united with the age groups where the youngest is 
always looking for recent technological innovations. 
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That is why organizations introduce technological 
innovations and plans that modify their existing 
products and elements in order to improve them and 
be more attractive to the consumer, in many cases 
they are minor changes to the product, but in other 
cases, the change is total due to the fact that the 
present and globalization demand it (Ünver et al., 
2018; Barrios and Ulises, 2020). 

The lack of innovation is considered one of the 
main productivity problems for 8 out of 10 
organizations, adding to it a lack of management and 
investment or inadequate human resources, this 
means that they do not improve their processes and 
do not apply technological innovation for the matter 
economic (Navarro Montalvan, 2021). In addition, 
personnel must be included in the personnel that 
should be trained to carry out specific tasks or the 
old and obsolete production mechanisms, in many 
cases they are not updated because the work they 
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carry is monotonous, thus generating dependency 
and In many cases stagnation of the organization, 
this is also because the organization does not carry 
out strategic planning that guides the objectives of 
the organization and I think of innovation at the 
forefront of today; The main problems obtained with 
this is that productivity is reduced and costs increase 
and, ultimately, it generates a loss in profit (Cantú 
Munguía et al., 2019). 

Entrepreneurship is the action of starting a 
process that encompasses the functions, tasks, and 
activities associated with obtaining opportunities 
and referring to the strategic creation of an 
organization. Every organization should have an 
entrepreneurship program so that workers have that 
vision and understand the objective of new horizons 
and new needs that the consumer requires due to 
globalization and current changes (Carrera and 
Mariano, 2018). When the enterprise is anchored 
with a need whether it is technological, it must 
include among the new technological implements 
worldwide and also the training of workers due to 
the new processes that will be carried out and thus 
increase productivity or improve the service 
provided (López et al., 2018; Arias, 2021). Cases 
have been analyzed where many workers think that 
entrepreneurship is creative destruction because it 
does not match the old ideals of the company, which 
is why in many cases organizations are not updated 
Due to the fear of losing customers or wasting the 
investment of processes that will not improve the 
product or service, this is why the importance of a 
good entrepreneurial plan in technological 
innovation, weighing all the variables mentioned 
above (Camino and Aguilar, 2017; Gómez Zuluaga, 
2019). The author indicates that the promotion of 
entrepreneurship is a topic of global importance due 
to its implications in the increase of employment, in 
addition to the economic growth of the countries, to 
which the training and reinforcement of the workers 
of the organizations are also attributed. Therefore, 
the author proposes to provide an overview of the 
dynamics of entrepreneurship in Ecuador with 
respect to technological innovation. He did it using a 
descriptive exploratory analysis of the implications 
of entrepreneurship in the behavior of the economy, 
to then review the indicators of this for Ecuador and 
its main characteristics, and finally determine the 
scope of public policy in the spread of 
entrepreneurship in the country and their visions of 
technological innovation that the development of 
this implies (García, 2015). Obtaining results that the 
venture capital market that entrepreneurs require to 
promote their projects is not so mature in Ecuador 
because there is still no resistance from the private 
sector, that is why year after year, it is. It has been 
rewarding and increasing the number of 
technological innovation projects that revolutionize 
products and the consumer's perspective. The 
author concludes that entrepreneurship is the key to 
economic growth, in addition to referring to its 
importance in world growth and within Latin 
America that is why many countries have 

implemented various reforms to attract investors 
and motivate strategic sectors of their economies 
and also young students (Zamora-Boza, 2018). 

The main problem is how the millennial 2.0 
entrepreneurship program influences the 
technological innovation capacity of the students of 
the National University of Cañete, in the period 2019. 
Thus having secondary problems in the first place: 
How the institutional operational capacity influences 
the information and knowledge management of the 
students of the National University of Cañete, period 
2019? Secondly: To what extent does the inter-
institutional relationship influence the management 
of the human capital of the students of the National 
University of Cañete, period 2019? Third: How does 
university educational technology influence the 
ability to relate to the innovation ecosystem in 
students of the National University of Cañete, period 
2019? Finally, in fourth place: How do 
entrepreneurial teachers influence the creativity and 
innovation techniques of the students of the National 
University of Cañete, period 2019? 

The main objective was to demonstrate whether 
the millennial 2.0 entrepreneurship program 
influences the technological innovation capacity of 
the students of the National University of Cañete, in 
the 2019 period. The secondary objectives were, first 
of all, to determine how the institutional operational 
capacity influences the management of information 
and knowledge of the students of the National 
University of Cañete, period 2019. Second, to know 
to what extent the inter-institutional relationship 
influences the management of the human capital of 
the students of the National University of Cañete, 
period 2019. Third, to identify how university 
educational technology influences the ability to 
relate to the innovation ecosystem in students at the 
National University of Cañete, period 2019. Finally, 
fourth, it sought to determine how entrepreneurial 
teachers influence the techniques of creativity and 
innovation of the students of the National University 
of Cañete, period 2019. 

The millennial 2.0 entrepreneurship program 
with the aim of increasing the level of technological 
innovation capacity was structured based on the 
innovation studies of international authors, from 
these authors the innovation capacities that were 
incorporated into the program were selected, such 
as R&D capacity, innovation-oriented strategic 
planning capacity, marketing capacity, resource 
management capacity, organizational learning 
capacity and a transversal capacity that is the 
information and knowledge management capacity, 
the which sought from the technological aspect to 
achieve the accumulation of knowledge in a research 
group. 

2. Methodology 

2.1. Study approach and design 

The study has been given from a quantitative 
approach because it allows the collection of 
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information and data analysis that in turn evaluates 
the established hypotheses. 

2.2. Study population and sample 

The population is made up of 1707 students from 
the Universidad Nacional de Cañete. Of which the 
corresponding non-probabilistic sampling was made, 
where part of the population does not depend on the 
probability but in relation to the particularity of the 
population, reaching a sample of 120 students, from 
the administration, accounting, tourism 
administration schools, and hospitality. 

2.3. Data collection technique and instrument 

In the study, the data collection technique that 
was carried out was the survey. Regarding the data 
collection instrument, the Multifactorial 
Questionnaire of the millennial Program 2.0 and the 
Student's Capacity for Technological Innovation was 
used. 

The multifactorial questionnaire of the millennial 
program 2.0 of which it consists of 4 dimensions 
(Institutional Operational Capacity, Inter-
institutional Relationship, University Educational 
Technology, and Entrepreneurial Teachers) that 
include 11 items distributed in the dimensions. 

Regarding the Questionnaire on the Student's 
Technological Innovation Capacity, it consists of 4 
dimensions (Information and Knowledge 
Management, Human Capital Management, and 
Relationship with the Innovation Ecosystem), 
comprising 13 items distributed in the dimensions. 

2.4. Place and application of the instrument 

The virtual survey was carried out to determine 
the effect of the millennial 2.0 multifactorial program 
on the level of the technological innovation capacity 
of the students of the Universidad Nacional de 
Cañete. 

To start the data collection process, it was 
coordinated with the students of said University to 
be voluntary participants in the research work, 
although there were certain limitations since not all 
students were willing to participate in the research 
work, for reasons of time or they were in the 
presence of virtual classes and finally that they had 
little availability in Internet access. 

3. Results 

The results of the millennial entrepreneurship 
program 2.0 variable are shown in Table 1. 

 
Table 1: Results of the millennial 2.0 entrepreneurship program variable in the pretest 

Level Control group  Experimental group 
 f % Difference% f % 

For innovating 3 5.4% 2.9% 1 2.5% 
Basically innovative 26 46.4% -8.6% 22 55.0% 

Highly innovative 27 48.2% 5.7% 17 42.5% 
Total 56 100%  40 100% 

 

Table 1 shows the results of the pretest. In the 
control group, 48.2% of the students consider that 
the variable, millennial 2.0 entrepreneurship 
program is highly innovative, 46.4% is basically 
innovative and 5.4% is innovative. In the 
experimental group, 55.0% of the students consider 
that the variable, millennial 2.0 entrepreneurship 
program is basically innovative, 42.5% highly 
innovative, and 2.5% to innovate. 

It can be considered that in both groups there are 
slight differences before the application of the 

training to improve the effectiveness of the 
millennial 2.0 program. 

The post-test results are shown in Table 2. In the 
control group, 44.6% of the students consider that 
the millennial 2.0 entrepreneurship program 
variable is highly innovative, 50.0% is basically 
innovative and 5.4% is innovative. In the 
experimental group, 70.0% of the students consider 
that the millennial 2.0 entrepreneurship program 
variable is highly innovative, 30.0% basically 
innovative and 0.0% innovative. 

 
Table 2: Results of the millennial 2.0 entrepreneurship program variable in the posttest 

Level Control group  Experimental group 
 f % Difference %  f 

For innovating 3 5.4% 5.4% 0 0.0% 
Basically innovative 28 50.0% 20.0% 12 30.0% 

Highly innovative 25 44.6% -25.4% 28 70.0% 
Total 56 100%  40 100% 

 

When comparing the pre-test and post-test of the 
experimental group, a significant advance from 
42.5% to 70% is evidenced at the highly innovative 
level, which means that the training helped raise 
awareness of the effect of the millennial 2.0 program. 

For variable 1, the millennial 2.0 
entrepreneurship program, four dimensions have 
been considered, these are Institutional operational 

capacity, Inter-institutional relationship, University 
educational technology, and Entrepreneurial 
teachers. 

In Table 3 we observe the results of the pretest, in 
the control group 25.0% of the students consider 
that the institutional operational capacity dimension 
is highly innovative, 55.4% is basically innovative 
and 19.6% is innovative. In the experimental group, 
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40.0% of the students consider that the dimension, 
institutional operational capacity, is basically 

innovative, 27.5% highly innovative, and 32.5% to be 
innovative. 

 
Table 3: Institutional operational capacity according to pretest and posttest 

Level Control group  Experimental group 
Pre-test 

 f % Difference % f % 
For innovating 11 19.6% -12.9% 13 32.5% 

Basically innovative 31 55.4% 15.4% 16 40.0% 
Highly innovative 14 25.0% -2.5% 11 27.5% 

Total 56 100%  40 100% 
Post-test 

 f % Difference % f % 
For innovating 11 19.6% -9.6% 4 10.0% 

Basically innovative 38 67.9% 10.4% 23 57.5% 
Highly innovative 7 12.5% -20.0% 13 32.5% 

Total 56 100%  40 100% 

 
It can be considered that in both groups there are 

slight differences before the application of the 
training to improve the effectiveness of the 
institutional operational capacity. 

We appreciate in the post-test results, that in the 
control group 12.5% of the students consider that 
the institutional operational capacity dimension is 
highly innovative, 67.9% is basically innovative and 
19.6% to innovate. In the experimental group, 32.5% 
of the students consider that the institutional 
operational capacity dimension is highly innovative, 
57.5% basically innovative and 10.0% innovative. 

 When comparing the pre-test and post-test of the 
experimental group, a significant advance from 
27.5% to 32.5% is evidenced at the highly innovative 
level, which means that the training helped raise 
awareness of the effect of institutional operational 
capacity. 

In Table 4 we observe the results of the pretest, in 
the control group 35.7% of the students consider 
that the inter-institutional relationship dimension is 
highly innovative, 37.5% is basically innovative and 
26.8% is innovative. In the experimental group, 

50.0% of the students consider that the inter-
institutional relationship dimension is basically 
innovative, 30.0% highly innovative and 20.0% 
innovative. It can be considered that in both groups 
there are slight differences before the application of 
the training to improve the effectiveness of the inter-
institutional relationship. 

We appreciate in the post-test results that in the 
control group 32.1% of the students consider that 
the inter-institutional relationship dimension is 
highly innovative, 37.5% is basically innovative and 
30.4% is innovative. In the experimental group, 
57.5% of the students consider that the 
interinstitutional relationship dimension is highly 
innovative, 37.5% basically innovative and 5.0% 
innovative. 

We can observe the results when comparing the 
pre-test and post-test of the experimental group, a 
significant advance from 30.0% to 57.5% is 
evidenced in the highly innovative level, which 
means that the training helped to raise awareness of 
the effect of inter-institutional relationship. 

 
Table 4: Inter-institutional relationship according to pretest and posttest 

Level Control group  Experimental group 
Pre-test 

 f % Difference % f % 
For innovating 15 26.8% 6.8% 8 20.0% 

Basically innovative 21 37.5% -12.5% 20 50.0% 
Highly innovative 20 35.7% 5.7% 12 30.0% 

Total 56 100%  40 100% 
Post-test 

 f % Difference % f % 
For innovating 17 30.4% 25.4% 2 5.0% 

Basically innovative 21 37.5% 0% 15 37.5% 
Highly innovative 18 32.1% -25.4% 23 57.5% 

Total 56 100%  40 100% 

 

In Table 5 we observe the results of the pretest, in 
the control group it was 64.3% of the students 
consider that the university educational technology 
dimension is highly innovative, 33.9% is basically 
innovative and 1.8% is innovative. In the 
experimental group, 42.5% of the students consider 
that the university educational technology 
dimension is basically innovative, 57.5% highly 
innovative and 0.0% innovative. It can be considered 
that in both groups there are slight differences 

before the application of training to improve the 
effect of university educational technology. We 
observe in the post-test results that in the control 
group 67.9% of the students consider that the inter-
institutional relationship dimension is highly 
innovative, 30.4% is basically innovative and 1.8% is 
innovative. In the experimental group, 75.0% of the 
students consider that the university educational 
technology dimension is highly innovative, 25.0% 
basically innovative and 0.0% innovative. 
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Table 5: University educational technology according to pretest and posttest 
Level Control group Experimental group 

Pre-test 
 f % Difference % f % 

For innovating 1 1.8% 1.8% 0 0.0% 
Basically innovative 19 33.9% -8.6% 17 42.5% 

Highly innovative 36 64.3% 6.8% 23 57.5% 
Total 56 100%  40 100% 

Post-test 
 f % Difference % f % 

For innovating 1 1.8% 1.8% 0 0.0% 
Basically innovative 17 30.4% 5.4% 10 25.0% 

Highly innovative 38 67.9% -7.1% 30 75.0% 
Total 56 100%  40 100% 

 
When comparing the pretest and posttest of the 

experimental group, a significant advance from 
57.5% to 75.0% is evidenced in the highly innovative 
level, which means that the training helped to raise 
awareness of the effect of university educational 
technology. In Table 6, we observe the results of the 
pretest, in the control group 58.9% of the students 

consider that the Entrepreneurial Teachers 
dimension is highly innovative, 39.3% is basically 
innovative and 1.8% is innovative. In the 
experimental group, 30.0% of the students consider 
the Entrepreneurial Teachers dimension to be 
basically innovative, 67.5% highly innovative, and 
2.5% to innovate. 

 
Table 6: Entrepreneurial teachers according to pretest and posttest 

Level Control group  Experimental group 
Pre-test 

 f % Difference % f % 
For innovating 1 1.8% -0.7% 1 2.5% 

Basically innovative 22 39.3% 9.3% 12 30.0% 
Highly innovative 33 58.9% -8.6% 27 67.5% 

Total 56 100%  40 100% 
Post-test 

 f % Difference % f % 
For innovating 1 1.8% 1.8% 0 0.0% 

Basically innovative 24 42.9% 15.4% 11 27.5% 
Highly innovative 31 55.4% -17.1% 29 72.5% 

Total 56 100%  40 100% 

 

It can be considered that in both groups there are 
slight differences before the application of the 
training to improve the effect of entrepreneurial 
teachers 

We appreciate that, in the post-test within the 
control group, 55.4% of the students consider the 
Entrepreneurial Teachers dimension to be highly 
innovative, 42.9% to be basically innovative and 
1.8% to be innovative. In the experimental group, 
72.5% of the students consider that the 

Entrepreneurial Teachers dimension is highly 
innovative, 27.5% basically innovative and 0.0% 
innovative. 

When comparing the group's pre-test and post-
test, a significant advance from 67.5% to 72.5% is 
evidenced in the highly innovative level, which 
means that the training helped raise awareness of 
the effect of entrepreneurial teachers. 

Results of the variable Capacity for technological 
innovation of the student are shown in Table 7. 

 
Table 7: Technological innovation capacity of the student according to pretest and posttest 

Level Control group  Experimental group 
Pre-test 

 f % Difference % f % 
For innovating 0 0.0% -2.5% 1 2.5% 

Basically innovative 13 23.2% 3.2% 8 20.0% 
Highly innovative 43 76.8% -0.7% 31 77.5% 

Total 56 100%  40 100% 
Post-test 

 f % Difference % f % 
For innovating 1 1.8% 1.8% 0 0.0% 

Basically innovative 10 17.9% -4.6% 9 22.5% 
Highly innovative 45 80.4% 2.9% 31 77.5% 

Total 56 100%  40 100% 

 

In Table 7, we observe the results of the pretest, 
in the control group 76.8% of the students consider 
that the variable, the student's technological 
innovation capacity is highly innovative, 23.2% is 
basically innovative and 0.0% for innovating. In the 
experimental group, 20.0% of the students consider 
that the variable, the student's technological 

innovation capacity, is basically innovative, 77.5% 
highly innovative, and 2.5% for innovation. It can be 
considered that in both groups there are slight 
differences before the application of the training to 
improve the effectiveness of the student's 
technological innovation capacity. 
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We appreciate that, in the post-test within the 
control group, 80.4% of the students consider that 
the variable capacity for technological innovation of 
the student is highly innovative, 17.9% is basically 
innovative and 1.8% is innovative. In the 
experimental group, 77.5% of the students consider 
that the variable, the student's technological 
innovation capacity, is highly innovative, 22.5% 
basically innovative, and 0.0% for innovation. 

When comparing the group's pretest and 
posttest, equality of 77.5% in the highly innovative 
level is evidenced in the experimental group in the 
effect of the student's technological innovation 
capacity program. 

In Table 8, we observe the results of the pretest, 
in the control group 41.1% of the students consider 
that the information and knowledge management 
dimension is highly innovative, 44.6% is basically 
innovative and 14.3% is innovative. In the 
experimental group, 40.0% of the students consider 
the information and knowledge management 
dimension to be basically innovative, 50.0% highly 
innovative, and 10.0% to innovate. It can be 
considered that in both groups there are slight 
differences before the application of the training to 
improve the effect of information and knowledge 
management. 

 
Table 8: Information management according to pretest and posttest 

Level Control group  Experimental group 
Pre-test 

 f % Difference % f % 
For innovating 8 14.3% 4.3% 4 10.0% 

Basically innovative 25 44.6% 4.6% 16 40.0% 
Highly innovative 23 41.1% -8.9% 20 50.0% 

Total 56 100%  40 100% 
Post-test 

 f % Difference % f % 
For innovating 5 8.9% 1.4% 3 7.5% 

Basically innovative 22 39.3% 11.8% 11 27.5% 
Highly innovative 29 51.8% -13.2% 26 65.0% 

Total 56 100%  40 100% 

 

We appreciate that, in the post-test within the 
control group, 51.8% of the students consider that 
the information and knowledge management 
dimension is highly innovative, 39.3% is basically 
innovative and 8.9% is innovative. In the 
experimental group, 65.0% of the students consider 
that the information and knowledge management 
dimension is highly innovative, 27.5% basically 
innovative and 7.5% innovative. 

When comparing the pretest and posttest of the 
experimental group, a significant advance from 
50.0% to 65.0% is evidenced at the highly innovative 
level, which means that the training helped to raise 

awareness of the effect of information and 
knowledge management. In Table 9, we observe the 
results of the pretest, in the control group 69.6% of 
the students consider that the human capital 
management dimension is highly innovative, 30.4% 
is basically innovative and 0.0% is innovative. In the 
experimental group, 25.0% of the students consider 
that the human capital management dimension is 
basically innovative, 75.0% highly innovative and 
0.0% innovative. It can be considered that in both 
groups there are slight differences before the 
application of the training to improve the 
effectiveness of human capital management. 

 
Table 9: Human capital management according to pretest and posttest 

Level Control group  Experimental group 
Pre-test 

 f % Difference % f % 
For innovating 0 0.0% 0.0% 0 0.0% 

Basically innovative 17 30.4% 5.4% 10 25.0% 
Highly innovative 39 69.6% -5.4% 30 75.0% 

Total 56 100%  40 100% 
Post-test 

 f % Difference % f % 
For innovating 0 0.0% 0.0% 0 0.0% 

Basically innovative 18 32.1% 14.6% 7 17.5% 
Highly innovative 38 67.9% -14.6% 33 82.5% 

Total 56 100%  40 100% 

 

We appreciate that, in the post-test within the 
control group, 67.9% of the students consider that 
the human capital management dimension is highly 
innovative, 32.1% is basically innovative and 0.0% is 
innovative. In the experimental group, 82.5% of the 
students consider that the human capital 
management dimension is highly innovative, 17.5% 
basically innovative and 0.0% innovative. When 
comparing the group's pretest and posttest, a 

significant advance from 75.0% to 82.5% in the 
highly innovative level is evidenced in the 
experimental group, which means that the training 
helped to raise awareness of the effect of human 
capital management. 

In Table 10, we observe the results of the pretest, 
in the control group 76.8% of the students consider 
that the dimension of relationship with the human 
innovation ecosystem is highly innovative, 21.4% is 
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basically innovative and 1.8% for innovating. In the 
experimental group, 20.0% of the students consider 
that the dimension of relationship with the human 
innovation ecosystem is basically innovative, 77.5% 
highly innovative and 2.5% to innovate. It can be 

considered that in both groups there are slight 
differences before the application of training to 
improve the relationship effect with the human 
innovation ecosystem. 

 
 

Table 10: Relationship with the innovation ecosystem according to the pretest and posttest 
Level Control group  Experimental group 

Pre-test 
 f % Difference % f % 

For innovating 1 1.8% -0.7% 1 2.5% 
Basically innovative 12 21.4% 1.4% 8 20.0% 

Highly innovative 43 76.8% -0.7% 31 77.5% 
Total 56 100%  40 100% 

Post-test 
 f % Difference % f % 

For innovating 0 0.0% 0.0% 0 0.0% 
Basically innovative 18 32.1% 19.6% 5 12.5% 

Highly innovative 38 67.9% -19.6% 35 87.5% 
Total 56 100%  40 100% 

 

We appreciate that, in the post-test within the 
control group, 67.9% of the students consider that 
the dimension of relationship with the human 
innovation ecosystem is highly innovative, 32.1% is 
basically innovative and 0.0% is innovative. In the 
experimental group 87.5% of the students consider 
that the relationship with the human innovation 
ecosystem is highly innovative, 12.5% basically 
innovative and 0.0% innovative. When comparing 
the group's pretest and posttest, a significant 
advance from 77.5% to 87.5% in the highly 
innovative level is evidenced in the experimental 
group, which means that the training helped to raise 
awareness of the relationship effect with the 
innovation ecosystem human.In Table 11, we 
observe the results of the pretest, in the control 
group 75.0% of the students consider that the 
dimension Creativity and innovation techniques are 
highly innovative, 25.0% are basically innovative 
and 0.0% are innovative. In the experimental group, 
10.0% of the students consider that the Creativity 

and Innovation Techniques dimension is basically 
innovative, 87.5% highly innovative, and 2.5% to 
innovate. It can be considered that in both groups 
there are slight differences before the application of 
training to improve the effect of creativity and 
innovation techniques. 

We appreciate that, in the post-test within the 
control group, 67.9% of the students consider that 
the Techniques of Creativity and Innovation 
dimension is highly innovative, 32.1% is basically 
innovative and 0.0% is innovative. In the 
experimental group, 90.0% of the students consider 
that creativity and innovation techniques are highly 
innovative, 10.0% basically innovative and 0.0% 
innovative. 

When comparing the pre-test and post-test of the 
experimental group, a significant advance from 
87.5% to 90.0% is evidenced in the highly innovative 
level, which means that the training helped to raise 
awareness of the effect of creativity and innovation 
techniques. 

 
Table 11: Creativity and innovation techniques according to the pretest and posttest 

Level Control group  Experimental group 
Pre-test 

 f % Difference % f % 
For innovating 0 0.0% -2.5% 1 2.5% 

Basically innovative 14 25.0% 15.0% 4 10.0% 
Highly innovative 42 75.0% -12.5% 35 87.5% 

Total 56 100%  40 100% 
Post-test 

 f % Difference % f % 
For innovating 0 0.0% 0.0% 0 0.0% 

Basically innovative 18 32.1% 22.1% 4 10.0% 
Highly innovative 38 67.9% -22.1% 36 90.0% 

Total 56 100%  40 100% 

 

4. Discussion 

After having carried out the analysis to obtain the 
results of the research study, it was observed that 
from the perspective of millennials, they seek to 
develop and increase in their work environment the 
experience that allows them to develop personally 
and professionally. And that this is due to the fact 
that millennials seek short-term goals and dreams in 
order to be positioned in a comfortable work 

environment that allows them to work with ease and 
to increase the success of the company; and that the 
training that is presented to them is increased, since 
they can learn quickly if they are trained, therefore 
millennials obtain a high knowledge according to 
what they have been taught since it is essential 
where it allows them to enrich themselves of 
educational materials that empower you to grow 
professionally. In the same way, Ferri-Reed (2014) 
argued that millennials change positions in the 
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workplace because they tend to seek new challenges 
that must be imposed on them, and that at the work 
level their experience gives you new ideas, 
knowledge and develop as a person, which motivates 
you to stay in your workplace since your superiors 
want you to stay and stay so that more challenges 
are imposed on them daily so that millennials can 
grow daily and thus increase the talent of the 
company. 

It should be noted that previous studies, such as 
Perales-de-Freitas (2019) maintained that 
millennials tend to generate good job expectations at 
a higher level than that of older generations, in 
addition to that millennials look for options that 
allow them to satisfy themselves in the Most 
workplace does not exceed your expectations. 
Likewise, Özçelik (2015) argued that the internal or 
external motivation of millennials will play a very 
important role within the workplace since it 
improves the behavior required to achieve the goals 
of the organization and that this allows millennials 
have a good attitude by doing their job in a dedicated 
and efficient manner. 

5. Conclusions 

 The millennial 2.0 entrepreneurship program 
influences the capacity for technological innovation 
of the students of the Universidad Nacional de 
Cañete. 

 The millennial 2.0 entrepreneurship program 
influences the ability to influence the information 
and knowledge management capacity of the 
students of the Universidad Nacional de Cañete, 
period 2019 

 The millennial 2.0 entrepreneurship program 
influences the relationship with the innovation 
ecosystem of the students at the Universidad 
Nacional de Cañete. 

 The millennial 2.0 entrepreneurship program 
influences the relationship with the innovation 
ecosystem of the students at the Universidad 
Nacional de Cañete. 

 This research article mentions that the millennial 
Entrepreneurship 2.0 pieces of training help to 
raise awareness among the students of the 
University of Cañete by 70% under the positive 
effect of the millennial 2.0 program, resulting in an 
increase of 27.5 % above the average acceptance 
level, in terms of university technological 
innovation, the interest of students rises up to 
75.0% while the impact on teachers reaches 72.5% 
after receiving technological innovation training. 
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