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ARTICLE INFO ABSTRACT

The growth of export in many countries all over the world signifies it as the
most important mode of internationalization. However, some exporters face
difficulties in managing export due to the barriers they face. It is, therefore,
important to identify the factors that might influence export barriers. The
study attempts to identify the relationship between demographic factors and
export barriers which has not been much researched. Demographic factors
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Size ) thousand and four hundred and thirty-nine questionnaires were sent to the
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exporting. Two hundred and twelve responses were found to be usable
which formed the basis for the analysis. The response rate was 14.9%. The
export barriers include marketing barriers, financial barriers, government
barriers, informational barriers, administrative barriers, production barriers,
and external barriers. Correlation analysis was used to conduct the analysis
and it is found that age of executives, age of firms, size of firms, and export
experience of firms have a negative relationship with some of the export
barriers. On the other hand, there was no relationship between the employee
experience and export barriers. This finding contributes to the limited
knowledge on the relationship between demographic characteristics with
export barriers. Thus, it provides support for the resource-based view. From
a practical perspective, it essential for business to accumulate knowledge,
expertise and experience in order to reduce the export barriers.

© 2021 The Authors. Published by IASE. This is an open access article under the CC
BY-NC-ND license (http://creativecommons.org/licenses/by-nc-nd/4.0/).

1. Introduction these SMEs, was not indicated, it is an alarming
figure. Businesses that have been operating at the

The increase in the number of businesses international level may face difficulties too. This is

involved in internationalization especially through
exporting is spurred by globalization and this trend
is likely to remain for years to come. Realizing the
importance of exporting, various incentives and
policies have been introduced by governments to
motivate businesses into exporting their products.
As a developing nation, it is important for Malaysia
to continue its efforts in increasing export. Firms
that export include small and medium industries
(SMEs) as well as larger firms. According to Ahmad
and Seet (2009) generally, more than fifty percent of
SMEs collapsed within the first five years of
operation. Although the internationalization level of
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due to the barriers they encounter. Therefore, there
is a need to understand the factors that have an
influence on the barriers. According to Chung (2003)
and Leonidou (1995b), the need to understand
barriers to export is essential in determining why
exporters are unable to reach their full potential or
fail in their export activity. In addition, studies on
export barriers provide evaluative insights for the
government policymakers in drawing up the
national export policy (Julian and O’Cass, 2002;
Katsikeas, 1994).

A number of studies had focused on exporting
barriers, where the emphasis was towards
identifying the difference between exporters and
non-exporters or differences between types of
exporters (Suarez-Ortega, 2003; Ahmed et al., 2004;
Barker and Kaynak, 1992), the barriers that
influence export performance (Al-Hyari et al,, 2011;
Milanzi, 2012; Rutihinda, 2008) and the types of
barriers (Jayanty and Anantharaman, 2014) among
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others. Furthermore, the existing studies related to
demographics characteristics focused more on firm
characteristics rather than managerial
characteristics. In addition, the studies are oriented
towards export performance (Gashi et al, 2014;
Cieslik et al., 2015; Aralica et al., 2018; Recica et al.,
2019; Vitezic et al, 2018). Therefore, the
relationship between demographic factors and
export barriers is limited and signifies there is a gap
for more research to be done in this area. The
resource-based view (RBV) theory indicates that the
internal resources and capabilities of the firm are
able to generate a competitive advantage (Barney,
2001). The resources and capabilities include both
tangible and intangible resources such as experience
and expertise. The size of firms which is based on the
number of employees is related to resources. Firms
that do not have the specific capabilities may face
difficulty or barriers in their exporting venture.
Therefore, the current research finding will
contribute towards the support of the RBV theory.

The focus of the current study is to test the
relationship between demographic factors and
export  barriers. Demographic factors are
represented by managerial and firm characteristics.
Managerial characteristics or executive
characteristics include the age of executives and
employment experience while firm characteristics
include the age of firms, size of firms, and export
experience of firms.

2. Export barriers

Any obstacles that firms face in the export market
are referred to as export barriers. According to
Leonidou (1995b; 2004), barriers are seen as
constraints faced by firms that hinder firms’
capability in operating in international markets. This
includes attitudinal, structural, operational, and
other constraints. According to Kéksal and Kettaneh
(2011), export barriers are constraints that hinder
the ability of the firm in initiating, developing, or
sustaining its international operation. It is essential
to study about export barriers since it has an impact
on the efficiency and effectiveness of the firm (Jalali,
2012). Researchers have given their own
classification of barriers. Leonidou (1995a) classified
export barriers into two categories: Internal which is
related to the firm and external which is related to
the environment. Based on this, Ortiz and Ortiz
(2010) proposed the following classification:
Knowledge barriers, resource barriers, procedure
barriers, and exogenous barriers. Kahiya (2013)
suggested that internal barriers arise from resource-
related constraints, managerial related constraints,
marketing-related constraints, and knowledge
related constraints. Leonidou (2004) in a detailed
analysis of SMEs’ export barriers, gave a new
reclassification. He pointed out that internal barriers
are those related to information, function, and
marketing while external barriers are those related
to the procedure, government, task as well as
environment. This new classification was followed
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by Narayanan (2015) who did an analysis on SMEs’
export barriers.

Among the barriers faced by exporters is
insufficient knowledge related to export market
opportunities and how to export (Milanzi, 2012;
Pinho and Martins, 2010; Ortiz and Ortiz, 2010). The
financial problem of insufficient capital is another
type of barrier which exporters face (Shaw and
Darroch, 2004). Another type of barrier is lack of
skills such as in terms of export planning or export
administration or managing international trade
activity (Ortiz and Ortiz, 2010). Barrier due to
insufficient production is indicated by Ahmed et al.
(2004) although Leonidou (2004) identified it as a
low barrier. Marketing-related barriers are due to
distribution channels’ complexity, accessibility level,
and distributors. This involves the difficulty in
locating distributors that are suitable, reliable, or
capable (Ortiz and Ortiz, 2010; Rutihinda, 2008). In
addition, quality standards or requirements
(Rutihinda, 2008), and product adaption issues
(Ortiz and Ortiz, 2010) are product-related barriers.
Packaging quality (Katsikeas et al., 1996), cost of
promotion (Koéksal, 2006), the difficulty in setting
the competitive pricing (Rutihinda, 2008; Milanzi,
2012) and modifying the price that suits the needs of
the foreign market (Julian and Ahmed, 2005) are
also types of marketing-related barriers.

Government-related barriers include lack of
assistance and insufficient or ineffective export
promotion (Rutihinda, 2008). Lack of information
and keen competition are also common types of
barriers studied (Pinho and Martins, 2010; Ortiz and
Ortiz, 2010). A number of studies indicated
competition is a barrier for exporters (Predrag et al.
2014; Ahmed et al, 2004) although Pinho and
Martins (2010) found otherwise. Complex, extensive
or cumbersome procedures in export documents are
indicated as a barrier (Al-Hyari et al,, 2011; Milanzi,
2012; Koksal, 2006). Red tape is another exporter’s
problem (Barker and Kaynak, 1992). Similarly, rules
and regulations and trade barriers (Rutihinda, 2008;
Al-Hyari et al, 2011) are found to be barriers
(Ahmed et al., 2004; Barker and Kaynak, 1992) in
addition to the cost of transportation or difficulties
of goods’ transportation (Ortiz and Ortiz, 2010).
Language and culture as a barrier have been studied
by a number of researchers (Al-Hyari et al, 2011;
Ortiz and Ortiz, 2010; Ortega and Vera, 2005).
However, most of the studies did not identify it to be
a significant barrier. Nevertheless, Ahmed et al
(2004) pointed out language and cultural differences
are barriers to export. Payment delay or difficulty of
payment collection is tested in various export
studies and Ahmed et al. (2004) and Yaprak (1985)
found it to be a barrier faced by exporters.

2.1. Managerial characteristics

Managerial characteristics refer to demographic
factors of the managers or executives. For the
purpose of this study age and employment,
experience are chosen. According to Chen (2017),
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some researchers posit those management
characteristics to be important. This includes age
and work experience among others (Shih and
Wickramasekera, 2011). Managers especially
decision-makers are really critical for an
organization. This is highlighted by Chetty (1993)
and Axinn and Matthyssens (2002) who stressed the
importance of characteristics of the decision-maker
or managers who deal with internationalization
issues. According to Moon and Lee (1990) age can
predict export behavior. Younger managers are
found to be more internationally minded (Pinney,
1970) and internationalize faster (Caughey and
Chetty, 1994). Although previous studies did look
into the link between the age of executives with
export performance (Jayanty and Anantharaman,
2019; Kotorri and Krasniqi, 2018) or export
behavior, they have neglected the link between age
and export barriers. Therefore, the current study
aims to fill this gap. Younger managers may be
internationally inclined but they lack the experience
which may cause them to face export barriers more
than older managers.

In terms of employment experience, the foreign
experience would be more beneficial since
invaluable knowledge such as identifying market
risk and the ability to build a network that assists in
acquiring useful market information can be obtained
(Ellis, 2000; Ellis and Pecotich, 2001). According to
Moini (1995), Westhead (1995), and Ogbuehi and
Longfellow (1994) through experience, exporters
can better identify risk and opportunities in a foreign
market. Supporting study is by Williams (2011) who
pointed out previous international job experience
provides information and challenges of foreign
markets. Therefore, working experience especially
foreign-related may reduce export barriers faced.
Based on the review of literature, the following
hypotheses were formulated:

H1: Age of executives has a negative relationship
with export barriers.

H2: Employment experience
relationship with export barriers.

has a negative

2.2. Firm characteristics

Firm characteristics refer to the demographic
characteristics of the firms. Predrag et al. (2014)
included the firm’s size and firm’s export experience
in their study of barriers of Serbian exporters. For
this study, business age, business size, and business
export experience are chosen. Autio et al. (2000)
pointed out older firms usually have more resources.
Due to these resources, older firms are able to
operate at an international level (Bloodgood et al.
1996; Williams, 2011). Although younger firms are
said to have an interest in exporting (Rhee, 2002;
Autio et al,, 2000) older firms have more knowledge
and are more efficient in operating at the
international level (Andersson et al. 2004). This is
supported by an earlier study by Suarez-Ortega
(2003) who pointed out younger firms lack
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knowledge and experience. In addition, Leonidou
(2000) found younger firms are generally more
sensitive to export barriers compared to those in the
market for a longer period. Thus, younger firms are
more likely to face barriers compared to older firms.
In terms of size, larger firms are able to
internationalize since they have more resources
(Bonaccorsi, 1992; Katsikeas, 1994; Andersson et al,,
2004). They also have a higher capacity to produce
and attain economies of scale. This would then
reduce the risk level in exporting operations.
According to Barker and Kaynak (1992) and
Katsikeas and Morgan (1994), smaller organizations
have limited resources, difficulties in operation, and
have a problem related to trade restrictions. Further
support is provided by Ortiz et al. (2012) where they
concluded that perception of export barriers is
inversely related to firm size. Therefore, smaller
firms are more likely to face barriers. Another firm
characteristic that is important is export experience.
Experience is regarded as a vehicle of expertise
(Fuensanta, 2010) and furthermore, experience
bring benefits such as understanding differences in
environmental conditions (Cavusgil and Zou, 1994),
reacting to opportunities available in the foreign
market (Piercy, 1981), and the ability to select the
most attractive market for the venture (Cavusgil and
Zou, 1994). In addition, risk due to uncertainty is
reduced (Katsikeas, 1996). Ortiz et al. (2012)
reported experience decreases the intensity of
perception of export barriers while Predrag et al.
(2014) found the export experience has an impact on
export barriers. This means firms with less
experience will face more challenges in managing
export compared to the more experienced firms.
Based on the review of literature, the following
hypotheses were formulated:

H3: Age of firms has a negative relationship with
export barriers.

H4: Size of firms has a negative relationship with
export barriers.

H5: Export experience of firms has a negative
relationship with export barriers.

3. Methodology

The study focused on exporters and the sampling
frame for this study was obtained from the
Malaysian External Trade Development’s
(MATRADE) list of exporters’ database. MATRADE is
an agency under the Ministry of International Trade
(MITI) and its role is to promote export. Among the
activities conducted include organizing trade fairs,
trade missions, provide information and assistance
related to product, branding, packing, and designing.
It also offers a grant for market development. Twelve
industries have been identified in The Industrial
Master Plan Three (IMP3) as critical industries. The
Industrial Master Plan covers three stages and the
current plan is in the third stage involving a period
of fifteen years. The study used a random sampling
method similar to Sousa and Bradley (2009).
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Random sampling is suitable since only twelve
industries are involved. Out of the twelve, seven
industries have been chosen. The industries are
food-related, machinery and equipment,
pharmaceutical, textile and apparel, palm oil-related
products, electronics, and medical products. The
total number of firms or companies was one
thousand four  hundred and  thirty-nine.
Questionnaires were mailed to all the manufacturing
companies in the industry selected. The response
rate was 14.9%. This is acceptable since the data
collection method is through mail similar to Gursoy
and Swanger (2007) which is a common method
used to collect data. Two hundred and twelve
questionnaires were found to be usable. Only those
executives who were responsible for the export
business of these companies were required to
respond to the questionnaire. This is to make sure
the executives of the company have the relevant
knowledge and experience in exporting. The
questions for management and the firm’s
characteristics were based on previous literature.
Similarly, the questions for barriers were mainly
selected from Ortega and Vera’s (2005) study who
based on the studies of Ramaswami and Yang
(1990), Sharkey et al. (1989), and Bauerschmidt et
al. (1985). Others include Katsikeas et al. (1996),
Katsikeas and Morgan (1994), and Koksal (2006).
The questions have been validated and tested using a
small sample of exporters. The research framework
is presented in Fig. 1. The data has been tested to
ensure it fits the normality requirement and there
are no outliers before further analysis was
conducted. The data were tested using the SPSS
software and the Pearson correlation analysis was
used in analyzing the data. Pearson correlation
analysis is suitable for identifying the relationship
between any two factors studied.

Managerial
Characteristics

Export Barriers

Firm Characteristics

Fig. 1: Research framework
4. Results

Firstly, the descriptive analysis was carried out.
More than 50% of the respondents consist of those
whose age is more than 40 years. The majority of
them have tertiary education and employment
experience. Around 27% of the firms in this study
have been in business for more than 15 years. Those
who have been operating for more than 9 to 15 years
consist of 44%. In terms of size, firms that have 51-
150 employees accounted for 67.3%. Only 16.1%
have employees above 150. Firms with an export
experience of more than nine years accounted for
57% while those less than six years are around
19.4%. Table 1 shows demographic characteristics.
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Table 1: Demographic characteristics

Age N %
21-30 26 12.3
31-40 67 31.8
41-50 78 37.0
Above 50 40 19.0
Employment Experience
With experience 185 87.7
Without experience 26 12.3
Business Age
<6 years 26 12.2
>6-9 years 35 16.5
>9-12 years 46 21.7
>12-15years 48 22.6
>15 years 57 26.9
Business Size
<50 35 16.6
51-100 70 33.2
100-150 72 341
151-200 23 10.9
201-250 4 1.9
251-500 4 1.9
>500 3 1.4
Export Experience
<6 years 41 19.4
>6-9 years 51 24.1
>9-12 years 49 23.1
>12-15 years 38 17.9
>15 years 33 15.6
Nature
Palm oil-related products 12 5.7
Food-related products 109 51.4
Pharmaceutical 19 8.9
Electronics 12 5.7
Machinery and equipment 29 13.7
Textile and apparel 14 6.6
Medical products 9 4.2
Others 8 3.8

The factor analysis on the export barriers using
the varimax rotation technique resulted in seven
factors. They are referred to as external barriers,
marketing barriers, financial barriers, production
barriers, government barriers, informational
barriers, and administrative barriers. The KMO value
is 0.719. Next, correlation analysis was carried out to
identify whether demographic factors (managerial
and firm characteristics) influence export barriers.

Table 2 presents the correlation results between
managerial characteristics (age of executives and
employment experience) and export barriers. It is
found that age is negatively related to barriers. This
result indicated that younger managers are more
likely to face export barriers compared to older
managers. Among the barriers faced are marketing
barriers, financial barriers, government-related
barriers, informational barriers, and administrative
barriers. H1 is supported. Employment experience,
however, is found not to have any impact on export
barriers. This means that employment experience in
terms of length has no influence on export barriers.
Therefore, H2 is not supported.

Table 3 presents the correlation results between
firm characteristics and export barriers. Age of firms,
size of firms, and export experience of firms are the
factors tested. It is found younger firms faced more
barriers compared to older firms. The barriers are in
the areas of marketing, finance, government,
informational and administrative aspects. In
addition, smaller size firms are found to face a
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barrier in the area of finance. Export experience also
has a significant negative relationship with barriers,
whereby firms with less export experience indicated
barriers in the area of marketing, information, and
administration. Therefore, H3, H4, and H5 are all
supported.

Table 2: Correlation analysis between managerial

informational barriers, and administrative barriers.
The results indicated that the age of executives has a
negative relationship with export barriers such as
marketing barriers, financial barriers, governmental
barriers, informational barriers, and administrative
barriers.

Table 4: Summary of results

characteristics and export barriers Results
. Age of Employment H1: Age of executives has a negative relationship
Barriers Executives Experience with export barriers. Supported
External Barrier -.128 012 H2: Employment experience has a negative Not
Marketing Barriers -.250%* -112 relationship with export barriers. Supported
Financial Barriers - 151* 128 H3: Age of firms has a negative relationship with Supported
Production Barrier -.057 -.019 export barriers.
Government Barriers -216** 026 H4: Size of firms has a negative relationship with
. . Supported
Informational 194 050 export barriers.
barriers - ’ H5: Export experience of firms has a negative Supported
ini i relationship with export barriers.
Admlnls.tratlve - 248%F 046 p p
barriers

**Significant correlation at 0.001

Table 3: Correlation analysis between firm characteristics
and export barriers

Age of Size of Export
) ) Experience of
firms firms .
firms
External Barrier -102 -.056 -.087
Marketing Barriers -.138* -110 -.142*
Financial Barriers - 247** -173* -.022
Production Barrier -.004 -.034 -.067
Government - 195%* -104 -052
Barriers
lnforme.ltlonal D41 015 _157*
barriers
Admmls.tratlve 331 164 316%*
barriers

*Significant correlation at 0.05; **Significant correlation at 0.001
5. Discussion and conclusion

Malaysia which is a developing country is focused
on encouraging international business. Although
there are several modes of entering the international
business, exporting is the most frequently used
mode in Malaysia. Many benefits can be obtained
through exporting activities such as improvement in
the trade balance, growth in the economy, increase
in employment as well as standard of living (Lee and
Habte-Giorgis, 2004). Firms get involved in
exporting with the intention to grow their business.
However, firms may face barriers in their exporting
endeavors. It is critical to determine the factors that
influence these barriers in order to ensure these
barriers can be reduced. The purpose of the study is
to identify the relationship between demographic
factors and export barriers. This area of research is
not much researched, thus indicating a research gap.
The findings from the current study provided some
insights from the perspective of demographic factors
and how they affect the export barriers. The research
objective of the study is achieved. Out of five
hypotheses, four are supported while one is not
supported. Table 4 presents the summary of the
hypotheses results.

The export barriers that are tested range from
external barriers, marketing barriers, financial
barriers, production barriers, governmental barriers,
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Previous studies have not linked age with export
barriers directly, however, studies have associated
age with export performance, where younger
managers are more internationally inclined. The
result from this finding indicates that younger
managers face export barriers. This is probably due
to their age, where they would have limited
knowledge and expertise to handle the challenges of
exporting and thus, face such export barriers.
Therefore, managers especially the young and those
new to exporting activities may be inclined towards
exporting but they may not have the experience to
perform the exporting activity successfully. As such,
they would benefit through attending training to
equip them with the necessary skills to manage
exporting activities more effectively.

Employment experience including international
business is found not to have any relationship with
export barriers. This result is supportive of the
review made by Kahiya (2018) on export barrier
studies. It is pointed out that management
experience has generally weak or not linked with
export barriers. Thus, even though studies such as
Williams (2011) found previous international job
experience provides information and challenges of
foreign markets but it is not necessarily the case
here.

The result indicates technical training especially
in critical areas such as finance, market research,
distribution, and market planning would be useful.
In addition, specific skills such as communication,
networking, presentation skills, and research skills
need to be enhanced. These skills are necessary for
exporting activities. This is because exporting
involves dealing with partners from different
countries, documentation, information acquisition,

and assessment. Therefore, attending related
technical training or workshop to learn the
necessary skills is necessary. Attending trade
conferences and participation especially at

international trade fairs can be beneficial. This will
further provide overseas exposure specifically in
obtaining foreign market information and
opportunities, foreign contacts, and experience in
getting to know the foreign culture. Trade fair is
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indicated to be a place for knowledge creation and
dissemination (Maskell et al., 2006) as well as a good
place for networking (Evers and Knight, 2008). The
government through its relevant agencies should
focus on both the technical and soft skills which are
necessary to overcome exporting barriers.
Demographic characteristics of executives should be
one of the criteria to use in the selection for training.
In addition, assistance should also be tailored based
on needs whether it is marketing, financial, or
informational.

In testing the firm’s characteristics, it is found
age, size, and export experience have a relationship
with export barriers. Younger firms face barriers in
areas such as marketing, finance, government,
information, and administration. This result is
similar to Ortiz et al. (2012) who found younger
firms face export barriers specifically information
barriers. The current study’s result indicates that
younger firms or those who have just entered into
business do not have the means to handle the
challenges of exporting effectively. That is why they
face barriers in many areas. These firms should take
proactive measures in identifying their weakness
and possible areas where they might face export
barriers. Through attending training and seminars
provided by both the private and public agencies,
firms may accumulate the necessary knowledge and
skills. At the same time, the government needs to
target these young firms especially those new to
exporting for training purposes. Training needs
analysis can identify the type of skills needed.
Assistance in terms of finance, market information,
and opportunity recognition would be of much help
to these firms.

Smaller size firms need financial assistance more
than larger size firms. This is because smaller size
firms would not have adequate financial resources
and also the means to get additional capital. This
finding is in line with the study by Predrag et al.
(2014).

Export experience is also valuable for firms that
are involved in exporting. Those with less experience
face marketing, informational and administrative
barriers. The result is in line with a previous study
by Ortiz et al. (2012) who found inexperienced firms
face information-related export barriers. The current
study’s result indicates that firms without much
experience need assistance in areas such as
recognition of export market opportunities, foreign
contacts, payments methods, skills training among
others. They should be aware and take advantage of
the available assistance and training provided by the
government. Trade fairs provide an important
platform to know about the industry players and
obtain valuable market information in addition as a
good source to obtain trade orders, foreign contacts,
and networking possibilities. The government in
providing assistance should also tailor it to firms
who have less experience but have the potential to
grow its export. The findings provide further support
for RBV theory. Age (executives and firms), size of
firms, and export experience of firms which are
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related to knowledge, expertise, resources, and
experience are found to influence export barriers.
The finding is in accordance with Kahiya’'s (2018)
study who pointed out firm age and firm size have a
negative influence on export barriers and are
supportive of RBV. This means that exporting firms
will face fewer barriers if they have the necessary
knowledge and expertise. Resources and experience
will also lessen the barriers to exporting.

The study concentrated on the manufacturing
sector which is important for Malaysia in terms of
export contribution. In addition, only seven sectors
are considered in this study. Therefore, these are the
limitations of the study. Future studies may include
other sectors that export as well. Another area of
future study is in terms of comparison among
different levels of internationalization.

Compliance with ethical standards
Conflict of interest

The author(s) declared no potential conflicts of
interest with respect to the research, authorship,
and/or publication of this article.

References

Ahmad NH and Seet PS (2009). Dissecting behaviours associated
with business failure: A qualitative study of SME owners in
Malaysia and Australia. Asian Social Science, 5(9): 98-104.
https://doi.org/10.5539/ass.v5n9p98

Ahmed ZU, Julian CC, Baalbaki I, and Hadidian TV (2004). Export
barriers and firm internationalization: A study of Lebanese
entrepreneurs. Journal of Management and World Business
Research, 1(1): 11-22.

Al-Hyari K, AL-Nasour M, Alnsour M, Al-Weshah G, and Abutayeh
B (2011). Exporting performance and manufacturing activities
in Jordanian SMEs: External barriers and relationships.
International Journal of Global Business, 4(1): 44-72.

Andersson S, Gabrielsson ], and Wictor I (2004). International
activities in small firms: Examining factors influencing the
internationalization and export growth of small firms.
Canadian Journal of Administrative Sciences/Revue
Canadienne des Sciences de I'Administration, 21(1): 22-34.
https://doi.org/10.1111/j.1936-4490.2004.tb00320.x

Aralica Z, Svilokos T, and Bacic K (2018). Institutions and firms’
performance in transition countries: The case of selected
CESEE countries. South East European Journal of Economics
and Business, 13(1): 68-80.
https://doi.org/10.2478/jeb-2018-0005

Autio E, Sapienza HJ, and Almeida JG (2000). Effects of age at
entry, knowledge intensity, and imitability on international
growth. Academy of Management Journal, 43(5): 909-924.
https://doi.org/10.2307 /1556419

Axinn CN and Matthyssens P (2002). Limits of internationalization
theories in an unlimited world. International Marketing
Review, 19(5): 436-449.
https://doi.org/10.1108/02651330210445275

Barker AT and Kaynak E (1992). An empirical investigation of the
differences between initiating and continuing exporters.
European Journal of Marketing, 26(3): 27-36.
https://doi.org/10.1108/EUM0000000000638

Barney JB (2001). Is the resource-based “view” a useful
perspective for strategic management research? Yes. Academy


https://doi.org/10.5539/ass.v5n9p98
https://doi.org/10.1111/j.1936-4490.2004.tb00320.x
https://doi.org/10.2478/jeb-2018-0005
https://doi.org/10.2307/1556419
https://doi.org/10.1108/02651330210445275
https://doi.org/10.1108/EUM0000000000638

Jayanty Kuppusamy, R. N. Anantharaman/International Journal of Advanced and Applied Sciences, 8(6) 2021, Pages: 110-117

of Management Review, 26(1): 41-56.
https://doi.org/10.5465/amr.2001.4011938

Baursmichmidt A, Sullivan D, and Gillespie K (1985). Common
factors underlying barriers to export: Studies in the US paper
industry. Journal of International Business Studies, 16(3):
111-123. https://doi.org/10.1057 /palgrave.jibs.8490802

Bloodgood JM, Sapienza HJ, and Almeida ]G (1996). The
internationalization of new high-potential US ventures:
Antecedents and outcomes. Entrepreneurship Theory and
Practice, 20(4): 61-76.
https://doi.org/10.1177/104225879602000405

Bonaccorsi A (1992). On the relationship between firm size and
export intensity. Journal of International Business Studies,
23(4): 605-635.
https://doi.org/10.1057 /palgrave.jibs.8490280

Caughey M and Chetty S (1994). Pre-export behaviour of small
manufacturing firms in New Zealand. International Small
Business Journal, 12(3): 62-68.
https://doi.org/10.1177/0266242694123006

Cavusgil ST and Zou S (1994). Marketing strategy-performance
relationship: An investigation of the empirical link in export
market ventures. Journal of Marketing, 58(1): 1-21.
https://doi.org/10.1177/002224299405800101

Chen Y (2017). Impacts of managerial characteristics on the
export performance of small and medium-sized firms: review
and implications. In the 3rd International Conference on E-
commerce and Contemporary Economic Development, Xi'an,
China: 169-172.
https://doi.org/10.12783 /dtem/eced2017 /9851

Chetty KS (1993). International trade performance of New
Zealand manufacturing: An industry and enterprise-level
study. Ph.D. Dissertation, Canterbury University, Christchurch,
New Zealand.

Chung HF (2003). International standardization strategies: The
experiences of Australian and New Zealand firms operating in
the greater China markets. Journal of International Marketing,
11(3): 48-82. https://doi.org/10.1509/jimk.11.3.48.20156

Cieslik A, Michalek A, Michalek JJ, and Mycielski ] (2015).
Determinants of export performance: Comparison of Central
European and Baltic firms. Finance a Uver, 65(3): 211-229.

Ellis P (2000). Social ties and foreign market entry. Journal of
International Business Studies, 31(3): 443-469.
https://doi.org/10.1057 /palgrave.jibs.8490916

Ellis P and Pecotich A (2001). Social factors influencing export
initiation in small and medium-sized enterprises. Journal of
Marketing Research, 38(1): 119-130.
https://doi.org/10.1509/jmkr.38.1.119.18825

Evers N and Knight ] (2008). Role of international trade shows in
small firm internationalization: A network perspective.
International Marketing Review, 25(5): 544-562.
https://doi.org/10.1108/02651330810904080

Fuensanta JMR (2010). A predictive model of the export
behaviour of small and medium sized firms: An application to
the case of Castilla-La Mancha. Cuadernos de Gestion, 11(2):
89-110.

Gashi P, Hashi I, and Pugh G (2014). Export behaviour of SMEs in
transition countries. Small Business Economics, 42(2): 407-
435. https://doi.org/10.1007/s11187-013-9487-7

Gursoy D and Swanger N (2007). Performance-enhancing internal
strategic factors and competencies: Impacts on financial
success. International Journal of Hospitality Management,
26(1): 213-227. https://doi.org/10.1016/j.ijhm.2006.01.004

Jalali SH (2012). Export barriers and export performance:
empirical evidence from the commerecial relationship between
Greece and Iran. South-Eastern Europe Journal of Economics,
1: 53-66.

116

Jayanty K and Anantharaman RN (2014). Critical review of
barriers to export business. SMART Journal of Business
Management Studies, 10(1): 9-18.

Jayanty K and Anantharaman RN (2019). Managerial and firm
characteristics: Do they have an impact on export
performance? International Journal of Advanced and Applied
Sciences, 6(2): 48-56.
https://doi.org/10.21833/ijaas.2019.02.008

Julian CC and Ahmed ZU (2005). The impact of barriers to export
on export marketing performance. Journal of Global
Marketing, 19(1): 71-94.
https://doi.org/10.1300/J042v19n01_05

Julian CC and O’Cass A (2002). Examining the internal-external
determinants of international joint venture (IJV) marketing
performance in Thailand. Australasian Marketing Journal
(AM]), 10(2): 55-71.
https://doi.org/10.1016/S1441-3582(02)70150-X

Kahiya ET (2013). Export Dbarriers and path to
internationalization: A  comparison of conventional
enterprises and international new ventures. Journal of
International Entrepreneurship, 11(1): 3-29.
https://doi.org/10.1007 /s10843-013-0102-4

Kahiya ET (2018). Five decades of research on export barriers:
Review and future directions. International Business Review,
27(6): 1172-1188.
https://doi.org/10.1016/j.ibusrev.2018.04.008

Katsikeas CS (1994). Export competitive advantages: The
relevance of firm characteristics. International Marketing
Review, 11(3): 33-53.
https://doi.org/10.1108/02651339410067049

Katsikeas CS (1996). Ongoing export motivation: Differences
between regular and sporadic exporters. International
Marketing Review, 13(2): 4-19.
https://doi.org/10.1108/02651339610115737

Katsikeas CS and Morgan RE (1994). Differences in perceptions of
exporting problems based on firm size and export market
experience. European Journal of Marketing, 28(5): 17-35.
https://doi.org/10.1108/03090569410062014

Katsikeas CS, Piercy NF, and loannidis C (1996). Determinants of
export performance in a European context. European Journal
of Marketing, 30(6): 6-35.
https://doi.org/10.1108/03090569610121656

Koksal MH (2006). Export training: A preliminary investigation of
Turkish Companies. European Business Review, 18(5): 382-
394. https://doi.org/10.1108/09555340610687597

Koksal MH and Kettaneh T (2011). Export problems experienced
by high-and low-performing manufacturing companies. Asia
Pacific Journal of Marketing and Logistics, 23(1): 108-126.
https://doi.org/10.1108/13555851111100021

Kotorri M and Krasniqi BA (2018). Managerial characteristics and
export performance-Empirical evidence from Kosovo. South
East European Journal of Economics and Business, 13(2): 32-
48. https://doi.org/10.2478/jeb-2018-0008

Lee ] and Habte-Giorgis B (2004). Empirical approach to the
sequential relationships between firm strategy, export
activity, and performance in US manufacturing firms.
International Business Review, 13(1): 101-129.
https://doi.org/10.1016/j.ibusrev.2003.05.003

Leonidou LC (1995a). Empirical research on export barriers:
Review, assessment, and synthesis. Journal of International
Marketing, 3(1): 29-43.
https://doi.org/10.1177/1069031X9500300103

Leonidou LC (1995b). Export barriers: Non-exporters'
perceptions. International Marketing Review, 12(1): 4-25.
https://doi.org/10.1108/02651339510080070

Leonidou LC (2000). Barriers to export management: An
organizational and internationalization analysis. Journal of


https://doi.org/10.5465/amr.2001.4011938
https://doi.org/10.1057/palgrave.jibs.8490802
https://doi.org/10.1177/104225879602000405
https://doi.org/10.1057/palgrave.jibs.8490280
https://doi.org/10.1177/0266242694123006
https://doi.org/10.1177/002224299405800101
https://doi.org/10.12783/dtem/eced2017/9851
https://doi.org/10.1509/jimk.11.3.48.20156
https://doi.org/10.1057/palgrave.jibs.8490916
https://doi.org/10.1509/jmkr.38.1.119.18825
https://doi.org/10.1108/02651330810904080
https://doi.org/10.1007/s11187-013-9487-7
https://doi.org/10.1016/j.ijhm.2006.01.004
https://doi.org/10.21833/ijaas.2019.02.008
https://doi.org/10.1300/J042v19n01_05
https://doi.org/10.1016/S1441-3582(02)70150-X
https://doi.org/10.1007/s10843-013-0102-4
https://doi.org/10.1016/j.ibusrev.2018.04.008
https://doi.org/10.1108/02651339410067049
https://doi.org/10.1108/02651339610115737
https://doi.org/10.1108/03090569410062014
https://doi.org/10.1108/03090569610121656
https://doi.org/10.1108/09555340610687597
https://doi.org/10.1108/13555851111100021
https://doi.org/10.2478/jeb-2018-0008
https://doi.org/10.1016/j.ibusrev.2003.05.003
https://doi.org/10.1177/1069031X9500300103
https://doi.org/10.1108/02651339510080070

Jayanty Kuppusamy, R. N. Anantharaman/International Journal of Advanced and Applied Sciences, 8(6) 2021, Pages: 110-117

International Management, 6(2): 121-148.
https://doi.org/10.1016/S1075-4253(00)00022-3

Leonidou LC (2004). An analysis of the barriers hindering small
business export development. Journal of Small Business
Management, 42(3): 279-302.
https://doi.org/10.1111/j.1540-627X.2004.00112.x

Maskell P, Bathelt H, and Malmberg A (2006). Building global
knowledge pipelines: The role of temporary clusters.
European Planning Studies, 14(8): 997-1013.
https://doi.org/10.1080/09654310600852332

Milanzi MA (2012). The impact of barriers on export behavior of a
developing country firms: Evidence from Tanzania.
International Journal of Business and Management, 7(3): 10-
21. https://doi.org/10.5539/ijbm.v7n3p10

Moini AH (1995). An inquiry into successful exporting: An
empirical investigation using a three-stage model. Journal of
Small Business Management, 33(3): 9-25.

Moon ] and Lee H (1990). On the internal correlates of the export
stage development: An empirical investigation in the Korean
Electronics Industry. International Marketing Review, 7(5).
https://doi.org/10.1108/EUM0000000001532

Narayanan V (2015). Export barriers for small and medium-sized
enterprises: A literature review based on Leonidou’s Model.
Entrepreneurial Business and Economics Review, 3(2): 105-
123. https://doi.org/10.15678/EBER.2015.030208

Ogbuehi AO and Longfellow TA (1994). Perceptions of US
manufacturing SMEs concerning exporting: A comparison
based on export experience. Journal of Small Business
Management, 32(4): 37-47.

Ortega SSM and Vera AFR (2005). SMES' internationalization:
firms and managerial factors. International Journal of
Entrepreneurial Behavior and Research, 11(4): 258-279.
https://doi.org/10.1108/13552550510603298

Ortiz JA and Ortiz RF (2010). Why don't we use the same export
barrier measurement scale? An empirical analysis in small
and medium-sized enterprises. Journal of Small Business
Management, 48(3): 395-420.
https://doi.org/10.1111/j.1540-627X.2010.00300.x

Ortiz RF, Ortiz JA, and Ramirez AM (2012). How does management
perceive exporting? An empirical study of SMEs. Engineering
Economics, 23(2): 200-208.
https://doi.org/10.5755/j01.ee.23.2.1547

Piercy N (1981). Company internationalization active and reactive
exporting. European Journal of Marketing, 15(3): 26-40.
https://doi.org/10.1108/EUM0000000004876

Pinho JC and Martins L (2010). Exporting barriers: Insights from
Portuguese small-and medium-sized exporters and non-
exporters. Journal of International Entrepreneurship, 8(3):
254-272. https://doi.org/10.1007 /s10843-010-0046-x

Pinney JK (1970). Process of commitment to foreign trade. Indiana
Department of Commerce, International Trade Division,
Indianapolis, USA.

Predrag RD, Marjanovi¢ D, and Radovanov T (2014). The impact of
firms' characteristics on export barriers' perception: A case of
Serbian exporters. Prague Economic Papers, 23(4): 426-445.
https://doi.org/10.18267 /j.pep.492

117

Ramaswami SN and Yang Y (1990). Perceived barriers to
exporting and export assistance requirements. In: Cavusgil ST
and Czinkota MR (Eds.), International perspectives on trade
promotion and assistance: 187-206. Greenwood Publishing
Group, Westport, USA.

Recica F, Hashi |, Jackson I, and Krasniqi BA (2019). Innovation
and the export performance of firms in transition economies:
The relevance of the business environment and the stage of
transition. International Journal of Entrepreneurship and
Small Business, 38(4): 476-506.
https://doi.org/10.1504/IJESB.2019.104141

Rhee JH (2002). An exploratory examination of propensity and
performance in new venture internationalization. New
England Journal of Entrepreneurship, 5(1): 51-66.
https://doi.org/10.1108/NEJE-05-01-2002-B005

Rutihinda C (2008). Export barriers and performance of small and
medium size enterprises. In the Allied Academies
International Conference, Academy for Studies in
International Business, Jordan Whitney Enterprises, Inc., 8(1):
57-63.

Sharkey TW, Lim ]S, and Kim K] (1989). Export development and
perceived export barriers: An empirical analysis of small
firms. Management International Review, 29: 33-40.

Shaw V and Darroch ] (2004). Barriers to internationalisation: A
study of entrepreneurial new ventures in New Zealand.
Journal of International Entrepreneurship, 2(4): 327-343.
https://doi.org/10.1007 /s10843-004-0146-6

Shih TY and Wickramasekera R (2011). Export decisions within
Taiwanese electrical and electronic SMEs: The role of
management characteristics and attitudes. Asia Pacific Journal
of Management, 28(2): 353-377.
https://doi.org/10.1007 /s10490-010-9213-9

Sousa CMP and Bradley F (2009). Price adaptation in export
markets. European Journal of Marketing, 43(3/4): 438-458.
https://doi.org/10.1108/03090560910935514

Suarez-Ortega S (2003). Export barriers: Insights from small and
medium-sized firms. International Small Business Journal,
21(4): 403-419.
https://doi.org/10.1177/02662426030214002

Vitezic V, Srhoj S, and Peri¢ M (2018). Investigating industry
dynamics in a recessionary transition economy. South East
European Journal of Economics and Business, 13(1): 43-67.
https://doi.org/10.2478/jeb-2018-0003

Westhead P (1995). Exporting and non-exporting small firms in
Great Britain. International Journal of Entrepreneurial
Behavior and Research, 1(2): 6-36.
https://doi.org/10.1108/13552559510090604

Williams DA (2011). Impact of firm size and age on the export
behaviour of small locally owned firms: Fresh insights. Journal
of International Entrepreneurship, 9(2): 152-174.
https://doi.org/10.1007/s10843-011-0073-2

Yaprak A (1985). Empirical study of the differences between small
exporting and non-exporting US firms. International
Marketing Review, 2(2): 72-83.
https://doi.org/10.1108/eb008278


https://doi.org/10.1016/S1075-4253(00)00022-3
https://doi.org/10.1111/j.1540-627X.2004.00112.x
https://doi.org/10.1080/09654310600852332
https://doi.org/10.5539/ijbm.v7n3p10
https://doi.org/10.1108/EUM0000000001532
https://doi.org/10.15678/EBER.2015.030208
https://doi.org/10.1108/13552550510603298
https://doi.org/10.1111/j.1540-627X.2010.00300.x
https://doi.org/10.5755/j01.ee.23.2.1547
https://doi.org/10.1108/EUM0000000004876
https://doi.org/10.1007/s10843-010-0046-x
https://doi.org/10.18267/j.pep.492
https://doi.org/10.1504/IJESB.2019.104141
https://doi.org/10.1108/NEJE-05-01-2002-B005
https://doi.org/10.1007/s10843-004-0146-6
https://doi.org/10.1007/s10490-010-9213-9
https://doi.org/10.1108/03090560910935514
https://doi.org/10.1177/02662426030214002
https://doi.org/10.2478/jeb-2018-0003
https://doi.org/10.1108/13552559510090604
https://doi.org/10.1007/s10843-011-0073-2
https://doi.org/10.1108/eb008278

	The impact of managerial and firm characteristics on barriers in exportbusinesses
	1. Introduction
	2. Export barriers
	2.1. Managerial characteristics
	2.2. Firm characteristics

	3. Methodology
	4. Results
	5. Discussion and conclusion
	Compliance with ethical standards
	Conflict of interest
	References


